
Here’s the story of 



Once upon a time…

There was a guy who was getting 
increasingly sick of the work he was 
doing.

He had spent years helping other 
people (and himself) make money, 
which wasn’t in itself a bad thing, by 
writing about products as a technical 
and marketing writer. But something 
was always missing.

More and more he just had enough of 
writing about things he really didn’t 
care about, things that really didn’t 
matter.

And then one day…



He got canned. 

Pink slipped. 

Let go. 

Budget cuts you know. 

His first reaction was – 

Oh, *&^%$.

His second reaction was – 

Oh, good.

For it was time. 

Time to do something that means something.

And then…



So he went straight to…his kitchen and 
stuffed his face with junk food. Because he 
was still the same guy he always was and had 
long given in to his nervous eating. But that’s 
beside the point.

And then… he talked to his wife who said Oh 
*&^% whatcha gonna do now I know you want 
to do something meaningful but we’ve still got 
lots of bills to pay and expenses and the kids 
need help and they just raised the premiums 
on home insurance, car insurance, life 
insurance and burial insurance. You got a 
plan?

So he went to his computer and wrote a plan. 
He started with:

And so…



A Manifesto (yeah, big word). 

Which included the following WHY statement of everything going forward.

This I believe:

• A life of meaning is a life well-lived. 

• There is no greater meaning than making this world a better place than it is now, for everyone 

of every tribe. 

• Yes, we have screwed up the natural world, but there are good people with good solutions 

doing good work to fix things.

• I will tell their stories, promote their stories, inspire others with their stories. 

• People remember stories.

• Making good money and having fun doing so sure doesn’t hurt either!

Whoa! A manifesto!



And so… 

Green Success Stories was born! 

Ta Da!

And the world was inspired! And a feeling of meaningful 

accomplishment set in! And creative engagement and 

community created a sense of blissful flow… And the 

cash came flowing in! And they solved climate change!!!

(Hold on, hold on, wait a minute… that’s the end of the 

story – how about the middle?)

OK, glad you asked. Let’s pick it up from the middle…

Drumroll…



Start with Why (purpose), then go to How 

(method), then go to What (offerings).

• Why – Make the world better by 

highlighting, promoting, and inspiring in 

the fight against climate change

• How – Do it with stories, green success 

stories (+ have fun and make money)

• What – Lemme tell you

Simon (Sinek) says…

https://www.youtube.com/watch?v=qp0HIF3SfI4


• Green Success Stories
www.GreenSuccessStories.com

• Media channel (Website, Email list, 
Newsletter, LinkedIn, +)

• Featuring Success Stories:
• Free profile article

• Paid writing and promotional services

• Case studies, white papers, articles, 
in-depth profiles, more

• Smart, witty, writing on sustainability 
and climate tech Do you identify with the whale? We fix that with 

our writing and promotional services.

A tour of Green Success Stories

http://www.greensuccessstories.com/
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Amazing people and stories

https://greensuccessstories.com/helping-companies-walk-the-walk-on-sustainability-for-35-years-an-interview-with-joel-makower-of-greenbiz-group/
https://greensuccessstories.com/green-case-study-brazilian-firm-uses-satellite-crop-monitoring-to-sustainably-boost-yield/


Great folks and great solutions…



Interesting writing



With less of this…



And none of this…



And certainly none of this!



Share in the glory of Green Success Stories!

❑ Be profiled on Green Success Stories. 

• Share what you and your organization are doing. Tell the world your message. Inspire 

others. For free. 

❑ Use our paid writing/promotional services 

• Need a great writer? Want some help telling your story? Putting together a case study 

that readers remember? Knocking out that white paper (and making it authoritative 

and interesting)? Articles, blogposts, you name it. That’s our proverbial (all natural, 

regeneratively made) bread and butter. We write and give you the content, and also 

promote it to our large and growing media channel. 

❑ Subscribe to our email newsletter

• Never boring. Always inspiring. Sometimes funny (we try). 

❑ LinkIn with us

• Connect on LinkedIn. Follow us on LinkedIn.

• Share in the glory… ah we said it before…

❑ Collaborate

• Can you sell? Illustrate? Test? Market? C’mon. Let’s talk!

Hear that? It’s a Call To Action!

https://greensuccessstories.com/the-green-spotlight-interview-form/
https://greensuccessstories.com/green-success-stories-service-offerings-and-samples/
https://greensuccessstories.com/email-list-signup-form/
https://www.linkedin.com/in/sheldongladstein/
https://www.linkedin.com/company/greensuccessstories/
https://calendly.com/green-success-stories/zoom-with-sheldon-green-success-stories


https://calendly.com/green-success-stories/zoom-with-

sheldon-green-success-stories

Let’s meet!

https://calendly.com/green-success-stories/zoom-with-sheldon-green-success-stories
https://calendly.com/green-success-stories/zoom-with-sheldon-green-success-stories


Tons of experience as a 

technical and marketing writer. If 

you like it, I probably wrote the 

manual for it…

Doing my best to look 

professional and amiable 

(no tie though, I refuse).

Quick with a smile and to join in the 

band (though my guitar skills are 

intermediate at best). Which is to say, 

easy to work with.

SHELDON GLADSTEIN

Sheldon@GreenSuccessStories.com

https://www.linkedin.com/in/sheldongladstein/

718-664-4583

P.S. - Who is this guy?

mailto:Sheldon@greensuccessstories.com
https://www.linkedin.com/in/sheldongladstein/


Thanks!


	Slide 1:   
	Slide 2: Once upon a time…
	Slide 3: And then…
	Slide 4: And so…
	Slide 5: Whoa! A manifesto!
	Slide 6: Drumroll…
	Slide 7: Simon (Sinek) says…
	Slide 8: A tour of Green Success Stories
	Slide 9: Amazing people and stories
	Slide 10: Great folks and great solutions…
	Slide 11: Interesting writing
	Slide 12: With less of this…
	Slide 13: And none of this…
	Slide 14: And certainly none of this!
	Slide 15: Hear that? It’s a Call To Action!
	Slide 16: Let’s meet!
	Slide 17: P.S. - Who is this guy?
	Slide 18: Thanks!

